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Supermarket News

Sam’s Club Selects System to Automate Pricing at Fuel Centers

Aug 3, 2007 8:00 AM

BENTONVILLE, Ark. — Sam’s Club, a division of Wal-Mart Stores here, has selected the KSS
PriceNet application to automate and streamline processes for daily pricing at its 433 retail fuel
centers across North America, KSS, Florham Park, N.J., announced yesterday. KSS PriceNet is a
centrally managed retail fuel pricing system that will allow Sam’s Club to manage the volatility of fuel
pricing, said KSS. “Our goal is to deliver consistent value to our members, and KSS PriceNet
provides us the ability to make sure we are accomplishing this, while complying with an ever-
changing legislative environment,” said Rich Ezell, Sam’s senior strategy manager of fuel, in a
statement.
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